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Aim of the study: 

•  Investigate students’ motivations for shopping in second-hand shops (thrift-shops). 
•  Are their choices motivated by the ‘need’ or the ‘choice’ factors? 
•  How they construct narratives in order to describe their consumption behaviours in such shops? 

Methodology: 

•  Focus-groups – 8 groups with Hungarian students from Transylvania 
•  Exploratory research (2016-2018) 



Theoretical introduction 

Motivations for shopping in second-hand shops: 

Roux and Korchia (2006) 
-  environmental concern (ethical consumption) 
-  price-consciousness 
-  socialization 
-  nostalgia (e.g. vintage clothes) 
-  rejection of consumerism 
-  smart shopping (getting branded products at a good price) 
-  search for uniqueness  

Xu et al. (2014), Yan et al. (2015): 
-  “need” and “choice” factors when referring to second-hand shopping 
-  buying from second-hand shops can be a necessity in the case of consumers living on small budgets and 

limited opportunities (e.g. availability of shops)  
-  it can be also a lifestyle choice in terms of voluntary simplicity and adventure seeking 

Motivations for avoiding such shops: 

-  contamination 
-  fear from transmitting germs and diseases 
-  lowering self-esteem by wearing clothes 

previously worn by others 
-  form of dispossession (i.e. borrowing other 

people’s identity) 



Findings: 

-  students’ use various sites for shopping for clothes: malls, online shops, second-hand shops 
-  these sites are used with different frequencies and motivations 

-  Second-hand shops: numerous fans and a few opponents 

-  Fans’ motivations:  

-  the ‘need’ factor is widespread: 

-  the lower price of the products and the lesser availability of other shops 
-  second-hand shops and outlets provide instant gratification for the users 
-  offer possibility for accumulation (buying more clothes at lower prices) 

-  by offering them the possibility to buy the clothes due to their affordable prices compared to the 
malls, where the higher prices deter consumers from shopping 

-  high preference for fast fashion products 



Opponents: 

-  reasons of vanity and hygiene associated with previously worn clothes 
-  respondents’ “incapacity” for hunting treasures 
-  limited offerings: pieces from past seasons, which are thus not so fashionable, but they do not fit the 

criteria of vintage either 

The ‘choice’ factor was a less evident motivation: 
-   the preference for second-hand shops is tied to the need for uniqueness 
-  better trust in imported products 
-  adventure seeking (i.e. treasure hunting) 
-  lifestyle options in terms of ethical and environmental shopping. 



The ethical consumption gap: 

-  at a first glance, the fact that much of the interviewees buy their clothes from second-hand shops can be 
considered a form of sustainability 

-  in reality the situations suggests the case of the ethical consumption gap: 
-  preference for fast fashion products 
-  accumulation of clothes, overconsumption  
-  a form of reward: at least they can buy more clothes 



Instead of conclusions: 

-  Online questionnaire among Szeklerland-based respondents regarding their shopping practices in 
second-hand shops (2020) 

-  321 respondents: the dominance of the need factor: 
-  60% visit such shops several times a month 
-  75% prefer such shops for their lower prices: “I can buy more clothes without having to think about 

my budget” 
-  Ethical consumption motivations are less prevalent: 

-  Less than 10% visit second-hand shops in order to distance themselves from the consumer 
society. 

-  Less than 5% think that by shopping from such shops they can take a revenge on consumer 
society. 

Recycling is, however a recognized by-product: 50% agree that in such way they can save good 
clothes from the landfill. 


