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!  the female population makes up a large proportion of the active 

workforce 

!  The ratio of the women increases among entrepreneurs as well 

(Drew & Humbert, 2012; Huarng et al., 2012; Eib & Siegert 2019),  

!  even in an Eastern European country like Romania the number of 

women starting businesses and the social attention given to this 

phenomenon have been increasing in recent years (Geambașu & 

Gergely, 2019)  

Emerge of female population in active labour-market 



!  Emerges as an alternative career model for women (work and family life balance) 

!  A more gender-neutral career path where gender equality is fully realized (Henry & 

Marlow, 2014)  

!  No glass ceiling here: gender does not prevent advancement 

!  Flexible work Is possible 

HOWEVER 

!  traditional gender roles and role expectations can be discouraging (Hagqvist et al., 2018)  

!  the trap of better work-life balance 

!  Gender segregation: women tend to work in sectors that are considered feminine,  

!  Accentuating women’s maternal and caregiving responsibilities and related social 

expectations, and holds women back (Braches & Elliott, 2016) 

Entrepreneurship 



!  Is diminishing, and gender convergence is closer than ever before  

!  in several labour markets still persists (Humlum et al., 2017).  

!  Women tend to self-select into special occupations and fields (eg. in which 

the depreciation of human capital is slower, even if one is absent for a 

longer time period (for example, because of childbirth), wages do not 

decrease significantly (Humlum et al 2017). 

!  Women’s behaviour is more risk-averse than that of men: tend to enter 

occupational fields with stable but lower earnings (Humlum et al., 2017: 8).

Gender Gap 



The GEM Monitor (2016/2017) concludes that entrepreneurial gender gap persists in many 
regions of the world, but in Europe is even more accentuated than in Asia or Latin America:  

In Europe in average the female entrepenerial activity rate is at less than 60% the rate of men, 
and there are no economies where women start at higher rates business than men, but not 
even at equal rates (GEM 2017).  

According to a cross country study (Geambașu 2019), in which there were analysed – among 
other six European countries: Austria, Iceland, Germany, Hungary, Portugalia, and Spain –  
Romania, and while in the other countries the ratio of entrepreneurs was around 5%, in 
Romania, in 2018 this ratio was just around 1% (Geambașu 2019).  

Besides the fact that in all seven countries in 2018 the women who were working on their own 
were underrepresented, the study also highlights that Romania is among those European 
countries, where the gender gap is the largest regarding to the self-employed population 
(Geambașu 2019).  

European Gender Gap 



The majority of start-ups and established businesses as well small business structure in 
Romania, especially those run by women (Krobath & Weiss-Wellner, 2018; Gropoșilă et al., 
2018).  

female entrepreneurship rate shows a sectorial segregation, and women are excluded from the 
“cutting-edge” entrepreneurial sectors (e.g., IT, tech desing, construction, automotive).  

Responsibility for this segregation can attributed to governmental policies that stimulate female 
entrepreneurship and the lack of mentorship programs.  

Initiatives that encourage female entrepreneurship are lacking in educational institutions.  

The lack of childcare services (Krobath & Weiss-Wellner, 2018; Gropoșilă et al., 2018).  

We believe this deficiency is one of the main reasons that starting a business is not an  
appealing career path for women, or that even if they start a business, they want to keep it 
on a small scale (Gergely 2019).  

The common image of an entrepreneur is still of a workaholic man with a technical or business 
educational backround, who dedicates more than eight hours daily to his business (Gropoșilă et al., 
2018; Geambașu & Gergely, 2019).  



Gender Gap indicators (GEM, 2016) 



In this analysis, we rely on only on a survey  

 1,200-person personal-survey-based quantitative research of 600 male and 600 female 
entrepreneurs whose businesses are registered in Szeklerland.  

In the representative sample there were included Hungarian and Romanian speaker entrepreneurs 
from the region. 

We defined an entrepreneur as a person who owns an officially registered enterprise and operates 
it alone or with a partner.  

The survey research took place between July and November 2018.  

The questionnaire collected information about the company as well as about the entrepreneur.  

Our main topics were the entrepreneur’s experience and activity in the labour market, entrepreneurial 
opinions, challenges of work and private life, networking, and future plans and ideas. 

Data collection  



A business has no sex,  

The numbers speak for themselves.  

Especially with regard to profit.  

Yes, the numbers revel the fact that female-majority-owned firms are a little smaller 
and have a slightly smaller financial return (Geambașu & Gergely 2019).  

Although the difference is small enough to seem of minor statistical significance, the 
discrepancy appears in a trend-like, consistent way.  

Is the Firm a “She” or a “He”? 



Of Modest Means  



Female Solidarity?  



Only within the Comfort Zone /The firm’s territorial source of incomings in 2017 / 



To Share or Not to Share ... /Who stays at home when a child is sick? /  



The division of household duties/ from where the entrepreneurial 

gender gap flow/ 



3-year plans of male and female entrepreneurs 



Conclusions 

-  The entrepreneurial strata in Szeklerland seems to be quite homogeneous regarding to male 
and female firm owners. 

-  However female entrepreneurs start and operate a firm with lower fund and on a smaller 
scale than men. An important result, is that although they are able to hire fewer people 
overall, however they are a slightly more committed to female employee with small children: 
at firm with female owner is likely to work mothers with small children. Of course, this result 
can also be a consequence of sectoral segregation.  

-  At the same time, we have repeatedly been confronted with the fact that the entrepreneurs’ 
sex is not the most determining factor, but rather age is: on a number of issues, we have 
seen differences between younger and older entrepreneurs rather than between male and 
female entrepreneurs.  

-  Women can devote less time to their businesses, and presumably for this reason,  
      their plans are smaller, more modest, and shorter-term.  



Conclusions 

-  Women tend to produce for the narrower, more local market. It is even less typical 
to join networks than for men, but a significant change in 8 years.  

-  Looking at 3-year business plans, women definitely and consistently plan lower as 
men.  

-  However, it is surprising that they do not perceive these factors as making it a bit 
more difficult for them to run a business; instead, most of them think that they have 
an equal chance in this field as men do; in fact, a few of the female entrepreneurs 
think that their chances are better than those of men.  

-  Female entrepreneurs judge that the world of entrepreneurship is gender blinded – 
the data do not prove this, yet they do not find the career more difficult.  
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